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1. EXECUTIVE SUMMARY 

The Dissemination Activity Report – Year 1 aims to provide a detailed report on dissemination activities 

that have been undertaken during the first year of NewTREND project. The NewTREND project (New 

integrated methodology and Tools for Retrofit design towards a next generation of ENergy efficient and 

sustainable buildings and districts) seeks to improve the energy efficiency of the existing European 

building stock and to improve the current renovation rate by developing a new participatory integrated 

design methodology targeted to the energy retrofit of buildings and neighbourhoods, establishing energy 

performance as a key component of refurbishments. Dissemination activities for the NewTREND project 

have been conducted in accordance with the project’s Dissemination Plan (Deliverable 7.3 – available on-

line1). 

The overall goal of NewTREND communication strategy is to identify and disseminate messages that are 

consistent, relevant and realistic. In the Dissemination plan is underlined how important it is that each 

project partner uses the same messages and wordings for communication purposes, might it be press 

releases and media relations activities, websites, project leaflets and brochures, events, conferences or 

lobbying activities.  

Below are listed the key issues and main messages involved in the project (as in the Dissemination Plan). 

Key issue/words Main messages 

1: Low renovation rate of 
the building stock 

The replacement rate of the existing building stock remains at only 1-2 % 
per year. Renovation projects are also very rarely tackled at a 
neighbourhood/district level, and do not fully exploit the potential for 
synergies that groups of buildings might offer. 

NewTREND will create a new methodology, linked with software tools, 
that will increase the uptake of renovation across the EU, exploiting the 
potential for refurbishment at the neighbourhood level. 

2: Inefficient 
communication between 
stakeholders  

The design and construction process is often inefficient and effective 
communication does not always occur between each stakeholder in the 
process. The problem grows exponentially for renovation projects, as the 
project increases in complexity due to the additional constraints related 
to existing structures and occupants. 

NewTREND will develop a toolkit to support each phase from concept 
design to implementation and operation, fostering collaboration among 
stakeholders, involving inhabitants and building users and having 
energy efficiency and final performances as key drivers. 

3: Buildings renovated as 
part of a global energy 
system 

The implementation of energy efficient measures at district level allow to 
reach significant and cost-effective improvements with regards to a 
building to building approach. 

NewTREND will simulate and evaluate different design options not only 
at building level but also taking into account the possible interaction of 
the building with the surrounding neighbourhood in terms of sharing 
energy or resources. 

                                                                 

1 http://newtrend-project.eu/documents/ 
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2. DISSEMINATION ACTIVITIES – YEAR 1 

The project’s Dissemination Plan (Deliverable 7.3) has been produced and submitted as an internal 

deliverable to the NewTREND project partners at first, and then made public. This document outlines all 

of the planned dissemination activities for the project over its three-year duration. Below you will find a 

summary of what has been done during the first year of NewTREND project (for further information, D7.3 

can be downloaded: http://newtrend-project.eu/documents/ ) 

2.1. BRANDING 

A logo for NewTREND project has been developed, and appears below (and on all the project’s 

dissemination materials). 

 

FIGURE 1 NEWTREND LOGO PORTRAIT VERSION 

The initial logo developed for NewTREND at the proposal stage was considered by the PC and the DEC to 

be a strong baseline for the final NewTREND logo. 

This first version underwent a first revision to identify key focus elements and colour options. 

The blue and yellow option was selected as the main NewTREND logo 

http://newtrend-project.eu/documents/
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The main logo is available in three variants: landscape, landscape with project acronym, and portrait. 

These three variants ensure the recognisability of the NewTREND brand in different graphical contexts. 

2.2. WEBSITE 

The NewTREND project website http://newtrend-project.eu has been launched on 29th November 2015 

(as scheduled in the DoW). The most important project results are being published there, and displayed 

in a clear and understandable format. Information about all partners and their role in NewTREND is 

included, together with in-depth information about the general objectives, work packages and 

developments.  

The website includes a section for news updates, displaying up-to-date information about meetings, 

workshops, events and publications. All posts are easy to share on social networks by readers, and are 

published on the social network accounts of the NewTREND project. The homepage includes both a 

contact form and a newsletter subscription module, to ensure the widest possible dissemination of the 

project results. 

The main website features are described in D7.2 Project Website; below is reported a brief summary with 

its main important features.  

The footer of the NewTREND homepage includes the newsletter signup form, to facilitate the collection 

of interested parties’ contacts and support the automated distribution of digital newsletters. 

Finally, the website platform has been developed to allow the translation in the 6 project languages, 

supporting the partners in targeted dissemination in their territory towards key stakeholders. 

The website will continue to be developed and updated throughout the duration of the project. 

 

FIGURE 2 NEWTREND HOMEPAGE 

From the home page and the menu bar on top, the users can access the following main sections: 

1. Project overview 

http://newtrend-project.eu/
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2. Partners 

3. Documents 

4. News 

5. Contact 

6. Language switch 

Sections 1-5 include key public content, while the 6th menu option allows switching the main site language. 

The bottom section of the screen is constant throughout the website, and provides links to the social 

network accounts, a quick view of the Twitter feed, the newsletter registration form, the EC flag, funding 

acknowledgment and disclaimers. 

 

FIGURE 3 WEBSITE FOOTER 

 

Below are reported some statistics regarding the website activities. 

 

FIGURE 4 WEEKLY WEBSITE STATISTICS 
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FIGURE 7 VISITORS SOURCE 

 

2.3. SOCIAL NETWORKS 

Social network accounts have been established for NewTREND on Facebook, Twitter, LinkedIn and 

Google+. These accounts will engage with the broader public and will disseminate news from the website. 

 

FIGURE 8 NEWTREND FACEBOOK PAGE 






















